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What we are doing todayWhat we are doing today

This workshop is designed for This workshop is designed for 
anyone with little formal training in anyone with little formal training in 
survey research. It covers most survey research. It covers most 
aspects of planning and conducting aspects of planning and conducting 
an effective survey, including an effective survey, including 
selecting a sample, writing questions, selecting a sample, writing questions, 
response rates and the administrative response rates and the administrative 
aspects of conducting the survey. aspects of conducting the survey. 
While the module primarily focuses While the module primarily focuses 
on printed (mail) and Webon printed (mail) and Web--based based 
surveys, participants discuss other surveys, participants discuss other 
survey techniques such as telephone survey techniques such as telephone 
surveys and focus groupssurveys and focus groups



IntroductionsIntroductions

NameName

Organisation/InstitutionOrganisation/Institution

What you doWhat you do

What you would most What you would most 
like to takeaway from like to takeaway from 
this workshopthis workshop



Main Survey StepsMain Survey Steps

PurposePurpose

Planning & PreparationPlanning & Preparation

Design methodologyDesign methodology

FeasibilityFeasibility

Design QuestionnaireDesign Questionnaire

Pilot testPilot test

Conduct surveyConduct survey

Analyse resultsAnalyse results

Report resultsReport results



‘‘Have You Ever Have You Ever …….?.?’’  RulesRules

Person in the middle asks Person in the middle asks ‘‘Have Have 
you ever you ever …’…’ and it has to be and it has to be 
something in relation to surveys something in relation to surveys 
they have donethey have done
If you have done that thing, then If you have done that thing, then 
you have to move to a different you have to move to a different 
chair. chair. 
You cannot move to a chair You cannot move to a chair 
either side of you either side of you 

First to touch the chair has itFirst to touch the chair has it



A Mind Map of A Mind Map of ‘‘Why Mind Map?Why Mind Map?’’



Mind Mapping PrinciplesMind Mapping Principles



Main Survey StepsMain Survey Steps

PurposePurpose

Planning & PreparationPlanning & Preparation

Design methodologyDesign methodology

FeasibilityFeasibility

Design QuestionnaireDesign Questionnaire

Pilot testPilot test

Conduct surveyConduct survey

Analyse resultsAnalyse results

Report resultsReport results



Common Survey PitfallsCommon Survey Pitfalls

Not defining the purpose Not defining the purpose 
adequatelyadequately
Underestimating the time and Underestimating the time and 
resources requiredresources required
Not getting Not getting ‘‘buybuy--inin’’
Making the survey too longMaking the survey too long
Asking questions because it Asking questions because it 
would be "interesting to know".would be "interesting to know".
Not leaving enough space for Not leaving enough space for 
commentscomments
Not having a contact for Not having a contact for 
questionsquestions
Not having effective Not having effective followupsfollowups



Types of Survey QuestionsTypes of Survey Questions

OpenOpen--endedended

ClosedClosed

Yes/NoYes/No
Multiple choiceMultiple choice
Rating scalesRating scales



A Good Survey QuestionA Good Survey Question

1.1.

 

Evokes the truthEvokes the truth
2.2.

 

Asks for an answer on only one dimensionAsks for an answer on only one dimension
3.3.

 

Can accommodate all possible answersCan accommodate all possible answers
4.4.

 

Has mutually exclusive optionsHas mutually exclusive options
5.5.

 

Produces variability of responsesProduces variability of responses
6.6.

 

Follows comfortably from the previous question. Follows comfortably from the previous question. 
7.7.

 

Does not presuppose a certain state of affairs Does not presuppose a certain state of affairs 
8.8.

 

Does not imply a desired answer Does not imply a desired answer 
9.9.

 

Does not use emotionally loaded or vaguely Does not use emotionally loaded or vaguely 
defined words defined words 

10.10.

 

Does not use unfamiliar words or abbreviations Does not use unfamiliar words or abbreviations 
11.11.

 

Is not dependent on responses to previous Is not dependent on responses to previous 
questions (written not onquestions (written not on--line)line)

12.12.

 

Does not ask the respondent to order or rank a Does not ask the respondent to order or rank a 
series of more than five items series of more than five items 



Sampling MethodsSampling Methods

CensusCensus
RandomRandom
SystematicSystematic
StratifiedStratified
ConvenienceConvenience
JudgementJudgement
QuotaQuota
SnowballSnowball

ProbabilityProbability

NonNon--probabilityprobability



Types of SurveysTypes of Surveys

OnOn--line line ‘‘openopen’’
OnOn--line via email inviteline via email invite
Written questionnaireWritten questionnaire
Phone InterviewPhone Interview
Face to face interviewFace to face interview
Focus groupsFocus groups



The 9 Ps not to ForgetThe 9 Ps not to Forget

PurposePurpose
PreparationPreparation
Prior approvalPrior approval
Project ManageProject Manage
Pointed QuestionsPointed Questions
Pilot testPilot test
PromotionPromotion
Promptly publishPromptly publish
Present the findingsPresent the findings



WrapWrap--upup

SummarySummary
FollowFollow--upup
Handout additionsHandout additions
FeedbackFeedback
EvaluationEvaluation
Contact participantsContact participants
Contact meContact me
Ph: 0432 057 945Ph: 0432 057 945
wendy@marchment.com.auwendy@marchment.com.au


	Workshop:�Survey design, administration and analysis
	What we are doing today
	Introductions
	Main Survey Steps
	‘Have You Ever ….?’ Rules
	A Mind Map of ‘Why Mind Map?’
	Mind Mapping Principles
	Main Survey Steps
	Common Survey Pitfalls
	Types of Survey Questions
	A Good Survey Question
	Sampling Methods
	Types of Surveys
	The 9 Ps not to Forget
	Wrap-up

